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“Sleep

Direct Presents
Selections: Segments:
Recency:
3,586 6 Month Buyers $105.00/M
22,830 12 Month Buyers $105.00/M
6 Monthh $17-00§M 81,009 24 Month Buyers $105.00/M
12 Mont $15.00M Fundraisers/Publishers $75.00/M

Dollar Selects: (cumulative)

$25+: $17.00/M
$50+: $22.00/M
$75+: $27.00/M
$100+: $32.00/M
Gender $7.00/M
State, SCF, Zip $7.00/M
Cancellation Fee $100.00 F
Addressing:
Cartridge $35.00/F
CD $75.00/F
Email $75.00/F
Minimum Order:
5,000
Unit of Sale:
$50.00
Source:
100% Direct Mail Sold
Gender:
80% Female
14% Male
Selectable

List Description:

Names Thru: 10/31/11 Next Update: 12/15/11
Reach buyers from Sleep Solutions, part of the QCI Direct family of
catalogs. These health and beauty catalog buyers are primarily
female, age 50+, with an average household income of $70,000+.
They are interested in beauty, comfort and health products for them-
selves and others. These products include a wide range of insomia
cures, pajamas, personal care items, sheets, slippers and speciality
pillows. Value-conscious with discretionary income to spend, Sleep
Solutions buyers want to sleep better, feel well and look great. They
are the perfect prospects for a wide range of offers including home,
health, beauty, insurance, gift, clothing and travel.

ALEXA

AMERICAN LIST EXCHANGE ASSOCIATION

Partial List Usage:

Easy Comforts Johnson Smith

Feelgood Starcrest

Footsmart Support Plus

Gold Violin Vermont Country Store
Hanes Brands

Healthy Living

Sample Mailing Piece Required
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